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let’s have a chat...

Hello! It is my pleasure to submit my
portfolio to you for consideratio,rem
ipsum dolor sit amet, consectetur adipisc-
ing elit. Vestibulum luctus non orci sit amet
elementum. Vestibulum ac metus at mag-
na feugiat venenatis id et magna. Mauris
faucibus erat non porttitor suscipit. Etiam
a lacus turpis. Nulla gravida est ut tellus
vehicula elementum. Fusce nibh odio,
molestie sed rutrum nec, facilisis eu enim.
Vestibulum blandit elementum nisl non ve-

hicula. Vestibulum semper vestibulum risus,

vel tempus nisl volutpat non.

Ut elit eros, fringilla quis est ut, semper

faucibus augue. Maecenas feugiat nec

sit amet nisi. Mauris malesuada mi et
feugiat aliquam.
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EBERONES
CONSTRUCTIONS

@ B,

EBERONES
CONSTRUCTIONS

“Quality without compromise”

Eberones

Eberones Constructions
INDUSTRY: CONSTRUCTION

Logo ¢ Branding Guidelines ¢ Business Cards

Eberones’ story is about two mates with impressive skills coming
together to form a new business partnership. Focusing on

both residential and commercial construction work, | found

it important to incorporate both residential and commercial
building silhouettes within their new logo while also attempting
to incorporate both the owner’s initials, furning the piece into a
custom monogram.

The word Eberones is a clever blend of the owner’s two last
names: Eberhardt and Jones. Within the logo you can see the
letters M (Max), E (Eberhardt) & J (Josh Jones). The letters are
intended to look like beams which you would find within a
worksite. The placement of the letters also symbolise the owners
as being the strong foundation for their new business, much like
the founding beams of a building made to last.

See the full
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Crisp Carpentry

Crisp Carpentry & Construction
INDUSTRY: CONSTRUCTION

Logo ¢ Branding Guidelines ¢ Business Cards * Website Design

With a strong focus on the craft of the frade and a pretty
impressive skill set, | thought it important to include the tools of the
trade in his logo.

See the full project
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Unicorn Josey

Josey’s Nutrimetics
INDUSTRY: BEAUTY

FRONT
Logo * Secondary Elements ¢ Business Cards
Stickers * Custom Hoodie

Josey is a nutrimetics seller known by her clients as unicorn josey.
She wanted a brand identity that resonated with her alter ego
and to highlight the beauty achieved by the products she sells.

o — | achieved this by incorporating clouds of translucent colour
= which represents eye shadows and make up in general. The
Jeseyk Vidclicy exaggerated lashes highlight that this is a brand about beauty

and looking good.

See the full project
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Field Day

Field Day Festival
INDUSTRY: MUSIC FESTIVALS / EVENTS

Re-brand ¢ Secondary Elements * Merchandise

Field Day’s unique selling point is that it's an alternative to a big
night out on new year's eve. Their existing logo is the field day
word mark and secondary elements play on the landscape of the
Domain.

The aim of the new brand identity is to create more than just
a word mark | wanted to create a icon. Something instantly
recognisable and not reliant on just typography to convey the
brand.

When you look at pictures of the festival, they all feature the large
white tent, a sea of people, large green trees and the city skyline.
The festival’s landscape is such a important part of the target

market’'s experience and because the destination is so unique, |
wanted to capatalise on this by making it the key element in the
new logo.
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ICE CREAM COLOUR WHEEL

PATTERNED SPOON

SPRINKLE CROWN

TOPPINGS SHOVEL

FLAVOUR TONGUE

SPRINKLE PATTERN

ICE CREAM CONE

SPRINKLES SIMPLE

CHOCOLATE TOPPINGS

SPRINKLE QUEEN
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Sprinkle Queen

Sprinkle Queen
INDUSTRY: RETAIL

Logo ¢ Secondary Elements ¢ Merchandise

Branding and name ideation for ice-cream parlour Sprinkle
Queen, along with a full set of icons, a mascot and merchandise.

The concept of Sprinkle Queen is quite simple: you choose from a
wide selection of toppings and pick them yourself. You then take
them to the counter and then it is mixed into your chosen flavour.

The toppings are also available in take-home, retail packs. The
attitude conveyed is bright and sweet, just like your new treat!

See the full project
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Andrew Dalton

Surface I’'m Sweet / Andrew Dalton

INDUSTRY: MUSIC
FRONT

Album Cover Artwork ¢ Merchandise

| had the pleasure of working with up and coming artist Andrew
Dalton for his new release: Surface I'm Sweet.

s Ty e - The process included experimenting with a range of styles and
'_—.;1-_.,1,”-,;'.;- :; Surface I'm Sweet finishes before landing on a stripped back, raw version
- - -

ANDREW 7

See the full project
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Surface I'm Sweet
Andrew Dalton




“RATMANSKY HAS PACKED
#is CINDERELLA wiH
LOVABLE CHARACTERS,
WARM Humour AND
MEATY CHOREOGRAPHY;
CREATING A
WONDERFUL

MODERN FAIRYTALE.”

“RATMANSKY GIVES

GREATEST WEIGHT 1O THE
ROMANTIC THREAD

AT THE HEART OF THIS
COMING-OF—AGE
naggaTive, THE BALL,
MOONLIGHT AND REUNION PAS
pE DEUX SUPERBLY ExpANSIVE
AND ALL DREAMILY
INTOXICATING"

SYDNEY

The
Australian
Ballet

~PRESENTS~

a 7

|
||
AUSTRALIANBALLET.COM.AU N =

SUITABLE FOR CHILDREN
. 154 MINS ~ 2 INTERVALS

!

) The TELSTRA EVERY QINES FAVOURITE FAIRYTALE

Anstralia 75 A
H:ulllinl"l'm m P— WITH A TWIST \

SEE

WHY
CINDERELI
IS THE
PERFECT

Costume dand sel desig
Qriging) lighting design
Frojecticn design;/

'The
Australian
Ballet

~PRESENTS~

EVERYQNES FAVOURITE FAIRYTALE
~ WITH A TWIST \
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Cinderella

The Australian Ballet Company
INDUSTRY: ENTERTAINMENT

Duo tone Brochure Design * Photo Treatment
DL Roll Fold Brochure experimenting with a duo tone 2-ink only

design featuring interactive typography that weaves gracefully
between the lead ballerina.

See the full project
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Disguise
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Disguise Magazine
INDUSTRY: PUBLICATION

W S s o el o ol
Wby v Raud Chig

WELCOHME 1O OUE FIRET TS50
TANING CARE OF BUSINESS

Magazine Layout ¢ Logo Design

DL Roll Fold Brochure experimenting with a duotone, 2-ink only
design featuring interactive typography that weaves gracefully

N =7 between the lead ballerina.

ISSUE 1 INSIDE THE DESIGN INDUSTRY )
i omy See the full project

INSIDE THE DESIGN INDUSTRY i '




AGDA

AGDA Seminar Posters
INDUSTRY: NATIONAL ORGANISATION

2 July 23nd dpm
Auvgust 1th épm Auntroiian Museum
Ausiralion Museuwm

August 19%h dpm

July 25th 4pm
RMAIT City Campas Building BD 9

RMIT City Camgus Building B0

July 309k &pm

August I7th épm Slate Librory Quesansond

Stote Libeary Gueensiond xG DI
AGDA COM AL
\G Dl AGDA.COMAL !

Custom lllustrations * Ad shell Design

Using Puns to educate on important topics as a Graphic Designer
in the Industry, | created 3 posters to advertise AGDA Seminars for
large format print.

See the full project

August Sih dpm
A mliaian Museum

August 11h épm
RIIT City Campiss Buliding 80

Augusl 208h bpm
Stote Loy Gueensiond

\GD/ ..o

Auvgust 5th épm
Austrolion Museum

August 118h épm
RMAIT City Campas Buikding 80

August 20th &pm
State Library Queensiand

\GD/ ...




AGDA

AGDA Infographic
INDUSTRY: NATIONAL ORGANISATION

Infographic Design

Using Puns to educate on important topics as a Graphic Designer

in the Industry, | created an infographic poster on the production
process.

See the full project
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Te FEEL

REMEMBER
FEER

REPEAT
AFTER ME AFTER ME

FLELEF GGl
SELF CARE
SELF CARE

INT , 2
EI-:ILI': tt:"l';"E & Hours of sleep - === S lf C
SELF CARE i Y 1 o '-\'1-{-(': e are
\ X Evervone is different ‘ace Masks L2
SELF \ \ gll starts from \wlrfilhin Nature (g
Holidays

Fake Tans (& Typography Poster
Evebrows / Facials / Hair I_I PERSONAL PROJECT

Poster Design® Merchandise

REPEAT
AFTER ME
LF CAF

Sometimes it is easy to get caught up in a stressful existence. Amid
lockdown and while working from home | made this poster of
some self care things.

Stress / Drama

Overdoing / Overcommitting

Excessive Alcohol

| then designed a full range of apparel on my online store to
martch.

Excessive Junk Food

sofessepy

-.i'-: |
ELELE ChlE
"SELF CARE

\ M . \

S4n1au nd naay

See the full project
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m Vitamins
F‘:\ Pre & Probiotics

Yoga / Walk / Excersize
(" AM/PM Meditation

LCCOION '.| « Healthy Foods & Fruits
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CELLE ChkE
SELF CARE
SELF CARE
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DIY STAND

Vibe:On

Vibe:On Headphones
INDUSTRY: RETAIL

Logo Design * Packaging Design ¢ Marketing Collateral

| had the pleasure of working with up and coming artist Andrew
Dalton for his new release: Surface I'm Sweet.

The process included experimenting with a range of styles and
finishes before landing on a stripped back, raw version

See the full project
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Elektrik Eel

Elektrik Eel Music Festival
INDUSTRY: MUSIC / EDM

Logo Design ¢ UX Website Design

Elektrik Eel is an EDM Festival who were in need of a website
that was both exciting and easy to use. | designed the overall
look and feel as well as the information hierarchy. The website
was designed for desktop, mobile and tablet for a seamless user
experience.

See the full project
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Bush To Bowl

Bush To Bowl
INDUSTRY: RETAIL

Become 4 Sustainable At-home Chel
Learn How To Coolk with
Aunstralian Native Plants

818 up to our Bush To Bowl Newalstter for the Logo Design * Hand Drawn lllustrations * Marketing Collateral

Emsummamaoomu-m
Bush To Bowl is a new brand looking to make an impact on the
Balgowlah Heights Community through the sale and guided
education about Australian Native Plants and the importance of
connecting with the Traditional Aboriginal owners of the land.

Brief included full branding - logo, style guide, secondary
elements and some marketing collateral.

See the full project




Illustrations

See my full portfolio

BONUS READ - Emojis : Needless or Genius?

Beth Rowe

0422 747 563
bethrowedesigns@outlook.com

bethrowedesigns.com
bethrowedesignsonline.com







